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1. Introduction

The main aim of this article is to present local and regional identity by
responses to carefully selected questions: first, as a significant source of sustain-
able national wealth and secondly as an effective tool for regional development
in Slovakia. The chosen questions seek to identify the endogenous potential of
an area and activities connected with pride in being a member of a local and
regional community. Awareness of the importance of local and regional identity
development helps a local community to identify itself with its space and the
local population takes more responsibility for its socio-economic development
and a healthy environment within the region. Maintenance and enhancement
of local traditions and customs not only encourages promotion of local tourism
but also generates feelings of happiness and self-confidence among inhabitants.

An outline of the impact of so-called soft factors in the development of so-
cial and cultural identity is presented for the eight self-governing regions of



Slovakia. This research is centred on statistical analysis of regional identity
in Slovakia’s self-governing regions based upon empirical data from a survey
questionnaire.

The study’s focus is on identification of the relationship between the collec-
tive identity of representatives of local and regional elected officials and the
cultural heritage and socio-cultural potential of a region.

The questions were formulated around the key features of regional identity:
performance, tradition, communication, emotional power and organizational
values. Each municipality or region has its history, its face — the so-called
genius loci. These traditional values constitute the true identity of the locale,
often struggling daily against uniformity and homogeneity.

To achieve the main aim — to identify the relationship of representatives of
local and regional governments to a specific area and the local identity that
forms social and cultural cohesion within the population (the feeling of home)
that is an essential element of one’s identity — the following research questions
were posed:

1. Which differences can be observed when comparing the urban and rural
population according to the “intensity” and manifestations of their regional
identity?

2. How does the indigenous population (native residents) differ from immi-
grants (those who reside elsewhere than their birth city) in the “intensity”
and manifestations of regional identity?

3. What are the differences among self-governing regions according to the
“intensity” and manifestations of regional identity? How important are the
role of social, territorial and cultural characteristics within a region?

4. How is the construction of a local and/or regional identity affected by its
cultural heritage and the cultural-historical potential of Slovak regions?
This set of questions was chosen taking into account the identification of

respondents with knowledge of the cultural heritage and socio-cultural potential

of their region. Paasi (1986, 2001, 2003, 2004) and Thrift (1998) declared that
development of regional structures, in terms of the establishment of institu-
tions, is preceded by the symbolic formation of a region. A driving force in the
process of institutionalization is the regional potential for cultural-historical
and ethnographic identity. The fellowship of inhabitants during diverse cultural
and social manifestations (events, occasions, holidays etc.) advances the creation
and maintenance of local or regional memory and pride. Eventually, what stays
in consciousness is the initiative of individuals, the region’s (external or self-)
image, and its name as well as institutions that diffuse a positive image and
awareness through mass media, regional literature and the education system.

2. Theoretical framework

The selection of respondents to assess collective identity (urban and rural
population, native residents, immigrants) was implemented in accordance with
the methodologies of Sweeney (1990), Spilling (1991), Meier-Dallach (1980),
Sabel (1992), and Mingione (1994)". It is based on the premise that each person
belongs to a certain group without the possibility of choice (e.g. by birth in a



community) or that a person can become aligned with another community
during his/her lifetime (thereby exchanging it for the previous one). In a similar
manner, this premise can be applied to the relationship of inhabitants to a
particular region. If socio-economic stagnation occurs and native residents
do not leave the region, it is possible to assess positive and negative stages of
regional development.

The meaning of identity in space also considers the continuous interconnec-
tions between the opposing impacts of traditions and innovations, leading to
harmony and generational transmission of identity consciousness. The counter-
acting influences of traditions and innovations cannot be and, of course, are not
absolute. In certain regions, especially those with rationally-perceived aspects
of tradition (for example, the availability of job opportunities), the instability
can cause really strong interference in the harmony between rational and ir-
rational forces (Tangkjaer, Linde-Laursen 2004).

Moreover, people themselves reflect their personal existence (self) among
other characteristics (humanity, administrative units, etc.) by their identity.
For an individual, identification with a specific place is inevitably searching
for, networking and (especially) continuing his/her own historical existence.
The multicultural society that emerged in Europe at the beginning of the 20%
century has caused more uniformity in life and culture; on the other hand,
it is leading to very intense development and interconnection of irrational
(especially social) components of the landscape.

Paasi (1986, 2001, 2003, 2004)* argues that the development of regional
structures in terms of institutionalization is preceded by a phase of symbolic
construction of the region. The driving force of this process represents the
cultural-historical and ethnographic potential of the region. The fellowship
of inhabitants in various cultural and social manifestations contributes to
formation and maintenance of pride and respect for their region. A key role in
regional institutionalization itself is played by the initiative of individuals, the
(external and internal) image of the region, its name and also the establishment
of institutions that subsequently spread the awareness and positive image
through mass media, regional literature and the education system.

The positive alternative lies in the use of endogenous local factors, including
regional history and traditions as the (last but not least) impetus for territorial
stabilization. Social and cultural factors, as well as the diffusion of knowledge,
stimulate a multiplier effect associated with innovations (Bund) and imple-
mentation of new technologies resulting in a favourable internal and external
image — positive regional development.

The negative alternative assumes passive acceptance of the current situation
without any option to emigrate, primarily because of strong emotional and
cultural ties to a region. However, if bonds to a certain place persist only on
the basis of identification with tradition (Gemeinschaft), the region cannot face
new challenges. Such a situation usually results in the “lock-in” phenomenon,

For more information about methodology: Agnew (1989); Appadurai (1996); Cohen, Kliot
(1992).

For more details about regional or collective identity construction: Maier, Dallach (1980);
Eisenstadt, Giesen (1995); Eriksson (2008).



stagnation of the economy, reduction of integral social and cultural links and
finally in a neutral or negative external image — negative regional development.

The already mentioned descriptions of positive or negative regional develop-
ment should be related to the collective identity of urban dwellers or the rural
population. In the latter case, there is a higher assumption of strong emotional
ties to place.

It is presumed that the collective identity of an urban population and im-
migrants to an area have a lower rate of identification with place than native
residents and a rural population. If a crisis affects the population without
strong emotional ties to its place of residence and considering potential emigra-
tion, two alternatives of future regional development may occur.

The positive alternative deals with mutual cooperation between city quarters
and rural communities as well as with the abilities of inhabitants to utilize
endogenous resources of the region, to appropriately apply innovations and
to increase the share of value added in local and regional output. Even if
the identity of inhabitants does not result from a collective memory based on
regional history, culture and traditions, customer-supplier relationships among
neighbouring districts and/or rural communities (Gesellschaft) could foster the
local economy and have a positive impact on the external and internal image
of the region — positive regional development.

The negative alternative presumes a rapid decline in the local population,
significant emigration to more developed regions, and general stagnation of
economic activity resulting in a negative regional image — negative regional
development.

A region can, with respect to the concept of the new regional geography, be
understood as a community consisting of different social groups (character-
ized by specific biological, economic, social, political and cultural features or
interests) and their corresponding institutional structures (Matlovi¢ 2006).
According to Maslow’s theory and developmental psychology, human needs
are often portrayed in the shape of pyramid, the hierarchical system adopted
by Céap, Mares (2001). The most fundamental layers consist of, among others,
social and safety needs that are closely connected to the next layer of emotional
needs, particularly feelings of belonging to and acceptance in a social group —
the regional identity.

To summarize, this is how regional identities manifest themselves at both the
individual and institutional level. Moreover, sociological literature frequently
uses the term existential space in the context of territorial identity (Pargac,
Tomandl 1997; Spalova 2003; Zich 2003)3.

Spalova (2003) differentiates three spaces: physical (the praxis, identifica-
tion and symbolic space); communicational (e.g. the socio-spatial network of
partners in communication); and mental space (the inner space of an indi-
vidual, disregarding residence, location or physical space). Zich (2003) defines
another hierarchical structure of the existential space concept by emphasiz-
ing the complexity and interconnection of both aspects of regional identity

3 For more details on Czech and Slovak regional specifics: Siwek, Bogdova (2007); Veselovsky

(2006); Bilic, Krogmann (2010) and especially for territorial identity analyses: Nikischer
(2013).



(considering various spatial and social units or structures) in the theoretical
and ideological view.

The concept of identity also appears in cultural geography, ethnography,
folklore and other fields. One’s individual (personal) identity is a culturally-
determined construct, closely associated with a certain culture; nevertheless,
literature offers the term cultural identity as interconnected not only with the
culture itself but also with a specific region. The boundaries of such cultural
regions are not precisely defined and usually do not correspond to administra-
tive divisions; however, they can be deeply rooted in the minds of the local
population. Chromy (2003a) points out that regional identity formation is not
totally dependent on the institutionalization of a region. Regions that have
lost their former positions during the process of dynamic transformation of
regional structures are still embedded in the memories of some native residents
(Chromy 2003Db).

Oring (1994) in his folklore-oriented article “Arts, Artifacts and Artifices
of Identity” argues that one’s personal identity (including its various aspects,
such as territorial) is entrenched in an individual’s inner space and might be
demonstrated and perceived through his or her behaviour, (non)verbal speech,
material artefacts, etc. Thus, the concept of identity is really necessary to cre-
ate the precise definition of folklore. Similarly, Zastéra (2001) uses music as a
manifestation of cultural identity, especially folk songs that illustrate the daily
routine and clearly depict the lifestyle of previous generations. In addition, the
major role of regional literature, songs, dances or even movies in the formation
of collective identity is emphasized in the study by Chromy (2003b).

On one hand Vencélek (1998) highlights the importance of individual memory
for the process of forming personal identity while on the other hand he accepts
collective (cultural) memory as significant for cultural identity or for identity
in general. The loss of continuity in collective memory leads to deformation of
identity and to a gradual decline into oblivion that can be arrested by tangible
and intangible artefacts that immortalize traditions and the specific charac-
teristics of a particular region.

From the point of view of ecology or environmental geography, an individual’s
identification with a certain place and cultural landscape is considered as
the principal objective. Landscape identity is determined by its distinctive
(physical) features and cultural-historical development so that the character of
landscape is affected by continuous past development and the visual landscape
not only has aesthetic significance but also portrays hidden spiritual, historical
and cultural meanings (Vorel 2006). The cultural landscape and its memory
offer a rich source of data collection for behavioural analysis of the socio-ecology
of society (Miksicek 2003).

3. Methodology

Various theoretical studies focused on national and cultural identity, national
pride and the identification of inhabitants with local administrative units and
social groups served as sources of inspiration for this survey. For Hermanova
and Chromy (2009), Shamai and Kellerman (1985) or Hall (1980), folk customs



and traditional rural (folklore) festivals can be considered as the primary indi-
cator of the identification of inhabitants with their cultural heritage and the
cultural-historical potential of a region. The choice of research questions used
in this survey respects the works of Vondruskova (2000), Hefmanova (2008)
and Zemanek (2003) and the theoretical-methodological concept of regional
institutionalization stated by Silverman (2000) and Lagendijk, Cornford (2000).
Through its representative research, the Institute of Sociology of the Slovak
Academy of Sciences significantly contributed to the investigation of national
identity in Central Europe in 1996. Piscova (1996) points out the complexity and
ambiguity of national identity, because today many aspects of this issue have
faced radical changes; in particular, the role (meaning) of ethnicity, culture,
globalization and nationalism.

The basis of this research was the compilation of a set of questions dealing
with the identification of respondents with a region, place and social groups,
as well as the self-reflection of inhabitants in regard to the cultural-historical
potential of their specific region. Data was collected during a survey with the
working title “The Identity of Slovak Regions” from May 15 to September 15,
2011. We adjusted the sampling in accordance with Slovakia’s Act No. 369/1990
Coll. on Municipal Establishment. Our respondents consisted primarily of
elected municipal officials such as mayors, deputy mayors, members of munici-
pal councils and other employees of municipalities, representing the executive
leadership of local and regional self-governing units. It would not have been
possible to conduct personal interviews using the PAPI (paper and pencil)
method with such an extensive sample of respondents, so a less complicated
form of an online questionnaire was used.

The web portal iAnkety.sk was used for preparation and publication of our
web-based survey. The paid version of the web portal was used so that respond-
ents would not be disturbed by any advertisements. Moreover, the registra-
tion and control of IP addresses prevented the same person from responding
more than once. The other advantages of this software design were automatic
backups and ongoing analyses of results in specific time intervals. The interim
and final results were subsequently evaluated using Microsoft Excel software.
The software design provided respondents with access control in real time and
data verification permitted once again contacting those who had not completed
the questionnaire. Additionally, advanced software features (e.g. branching)
prevented the registration of multiple or incomplete answers. The web page
iAnkety.sk provided:

— a summary of results, graphs and percentages

— an overview of respondents (each participant’s personal data)
analyses of answers (in Microsoft Excel)

— the possibility to share results (by a specific web link or banner).

The advantages of this method, in comparison with personal or telephone
interviews, were cost savings, inexpensive and fast processing of the data in
their electronic form (for more details see Zhang 2001; Cobanoglu, Warde,
Moreo 2001). Respondents were mostly contacted via email; then social net-
works and Internet portals focusing directly on public opinion research were
used. However, certain disadvantages and deficiencies in this interview process
had to be considered:



— the question of survey reliability — the selected sample of respondents (all
were Internet users) may or may not express the same preferences or behav-
ioural patterns as the whole population

— clear and comprehensible instructions — allowing self-completion of the
questionnaire and consideration of different levels of IT literacy in various
age categories, etc.

— the e-mail providing the survey link might sometimes be classified as spam
(an unsolicited bulk e-mail)

— the settings and technological options of various web browsers (unsupported
software, etc.)

Considering the extent and character of the target group, a set of closed-end
questions was preferred and the respondent then chose the most appropriate
and truthful answer from the offered choices. We received 4,326 electronic
interviews out of the total number of 10,034 emails sent and then focused on
reduction of the sample, with the final result being 2,114 respondents (Table 1).
Thus, our survey should be considered as an extensive web-based survey un-
dertaken with respondents from Slovak self-governing regions with the results
further used for generalization and interpretation of the responses.

Elected municipal officials such as mayors, deputy mayors, members of
municipal councils, and other employees of municipalities are considered to
be representatives of the local elites. The sample of respondents was then
subdivided into four categories: urban dwellers; rural dwellers, native residents
and immigrants. Adverse consequences of this subdivision were taken into con-
sideration; for example, the category of urban dwellers logically includes both
native residents and immigrants living in a town or city. Nevertheless, with
respect to the main aim, conditions and type of research, these four categories
of respondents were considered appropriate:

1. Representatives living in towns/cities (urban dwellers) — respondents who
lived in municipalities with city status under Act No. 369/1990 Coll. on
Municipal Establishment.

2. Representatives living in villages (rural dwellers) — respondents who lived
in municipalities without city status with dominant functions such as agri-
culture, recreation, and residences with typical low-country houses.

3. Representatives of native residents — respondents who were living in their
birthplace during the survey period.

4. Representatives of immigrant residents — respondents who no longer were
living in their birthplace during the survey period.

The questions were transformed into a uniform scale using a standardized
variable. Five basic clusters, explicitly shown in the Figures 1-9, were defined
by applying hierarchical cluster analysis (clustering). This method is based on
specific groups of individual objects more similar to each other than to those of
other groups (clusters). Furthermore, the method of so-called single linkage or
“nearest neighbour” was used in which the distance between two clusters meant
the distance between the two nearest neighbours. The objects were linked up
to the set number of five clusters.
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Results of previous research (e.g. Chromy 2003a) correspond with our re-
search questions (in accordance with concepts of the new regional geography)
oriented on social relations, cultural structures and/or organizations of native
residents, immigrants, urban and rural dwellers in Slovakia’s self-governing
regions. Consequently, the basic set of entities was divided into four categories
according to the identification of respondents with a particular region or place
as follows: the collective identity of native residents and immigrants (those
living somewhere other than their birthplace), and the urban and rural popula-
tions of the self-governing regions in Slovakia.

Three groups of responses, reflecting the core triangle of cultural geography
objectives: space — society — culture, were identified by subsequent in-depth
analysis and generalization. The indicator of respondents’ participation in and
relationship to their regional cultural heritage and socio-cultural potential were
verified using the following questions (in their questionnaire order):

1. In your place of residence (in the city or municipality), you can be seriously
proud of... (multiple-choice question, please, mark the answers): (1) the current
economic situation, (2) local sport activities, (3) the mentality and hospitality
of locals/residents, (4) local customs and traditions, (5) local architecture,
(6) personalities/celebrities, (7) local (regional) history, (8) natural beauty,
(9) healthy environment.

2. Can you identify a certain place (a city or municipality) in Slovakia to which
you have a really close relationship and which you understand as your birth-
place? (A) yes, it is my place of residence, (B) yes, but it is not my place of
residence, (C) no.

3. Please mark the activities or institutions that are located in or (annually)
take place in your place of residence (in the city or municipality): (1) local
folk groups and various associations, (2) local (regional) mass media (news-
papers, radio, TV), (3) institutions with regional symbols in their name/title,
(4) regional holidays (not celebrated elsewhere).

These above-noted research questions (from the survey questionnaire “The
Identity of Slovak Regions”) were selected as the most relevant for our research.
The new regional geography has disproved the traditional concept of regions as
closed (bounded) systems taking into consideration not only geographical com-
munity but also other social sciences (sociology, political science, ethnology). In
this framework, a regional system is constructed by close social interrelations
and its cultural-historical meaning (the social construct).

Halas (2008) pointed out that the self-governing regions of KoSice and
Presov belong among the least developed territories in the Slovak Republic
and among ten least developed regions of the European Union. This is a con-
sequence of the difficult transformation process in the region, insufficiently
developed transport, technological, and civic infrastructure, but also influence
of the peripheral position of the region within Slovakia (not merely from the
geographical distance viewpoint but also from partially organizational and
institutional separation).



4. The Perception of Socio-Cultural Identity
by Local and Regional Officials

4.1. Local Pride as the Demonstration
of (Local) Patriotism

First, the respondents chose options that most accurately illustrated their
perception of local pride. “Natural beauty” (Fig. 1) and “local (regional) history”
(Fig. 2) dominated in all of Slovakia’s self-governing regions. It was observable
especially in Cluster III (the Zilina, Banska Bystrica and Trencin self-governing
regions). Despite the differing collective identities of regional council members,
these three self-governing regions offer high natural potential for tourism.
Moreover, these regions encompass 75% of protected areas in Slovakia with
either the second grade (protected landscape areas = CHKO) or the third
grade (national parks = NP), as well as territories of European importance
(Severopovazsky, Liptovsky, Horehronsky and Tatransky) and areas of national
tourist importance (Strednopovazsky, Turéiansky and Oravsky).

Rural population Urban population

SLUSIER L arvddiall CLUSTER I CLUSTERI

CLUSTER Il CLUSTER IV CLUSTER V CLUSTER I CLUSTER IV CLUSTER V

Natives Immigrants

CLUSTER I CLUSTER | CLUSTER Il CLUSTER |

0 50 km
CLUSTER Il CLUSTER IV CLUSTERV CLUSTER I CLUSTER IV CLUSTERV

Fig. 1 — Clusters according to local pride in natural beauty. The most frequent answer to the
question about whether respondents (n =2,114) are proud of its “natural beauty”. The share of
positive responses: Cluster III — total agreement, Cluster II — agreement, Cluster IV — partial
agreement, Cluster I — disagreement, Cluster V — total disagreement. Self-governing regions:
BA — Bratislava, TT — Trnava, NR — Nitra, TN — Trencin, ZA — Zilina, BB — Banska Bystrica,
PO — Presov, KE — Kosice. Source: The database of the survey questionnaire.
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Fig. 2 — The subdivision of respondents (%) considering pride in their local history. The second
most frequent answer to the question about what respondents (n =2,114) are proud of is “local
(regional) history”. SK — Slovakia (average values). Self-governing regions: BA — Bratislava,
TT — Trnava, NR — Nitra, TN — Trenc¢in, ZA — Zilina, BB — Banska Bystrica, PO — Presov,
KE — Kosice. Source: The database of the survey questionnaire.

Second, the collective identity preferred “local (regional) history” as an
adequate reason to be proud of their city or municipality. Collective memory
retains essential social phenomena, experiences and events and due to this fact
enables some regional historical attributes to be preserved chronologically en
bloc, e.g. value orientation, symbols, customs or traditions (Fig. 2). The national
average points to a different perception of history taking into consideration the
urban and rural population, with the difference between the sample of urban
and rural respondents being 20.7%.

Traditional folk culture represents the basis of cultural identity, the “key-
stone” of historical background, consciousness, education and patriotism. Obvi-
ously, the third most chosen option was “the relationship to local customs and
traditions” as the reason to be proud of a municipality (or a city); it was chosen
by more than 43.2% of the rural population (Fig. 3).

Regional culture is, within the cultural identity framework, still alive,
creative and looking for self-realization. The better, deeper and broader that
consciousness of cultural belonging to a community (linguistically, literally,
traditionally or culturally) becomes and the more that individual members of a
community are emotionally and psychologically influenced by family education
and local or regional traditions, the more positive and successful are these
efforts. Reflection of regional culture is becoming more and more important as
a factor of regional identity. It structurally incorporates active subjects, objects,
creators, organizers and recipients of those activities.

From the point of view of spatial differentiation, it is observable that the
native residents and the rural population judged “pride in natural beauty,
history, customs, traditions” as a very significant condition for construction of
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Fig. 3 — The subdivision of respondents (%) considering pride in their local traditions. The
third most frequent answer to the question about what respondents (n=2,114) are proud
of is “local customs and traditions”. SK — Slovakia (average values). Self-governing regions:
BA — Bratislava, TT — Trnava, NR — Nitra, TN — Trenéin, ZA — Zilina, BB — Banska Bystrica,
PO - Presov, KE — Kosice. Source: The database of the survey questionnaire.

collective identity and local patriotism. On the contrary, the respondents in
general evaluated “the current economic situation” as a less popular reason
for pride (Fig. 4).

Only 4.1% of the respondents rated the local economic situation positively.
The highest score was achieved in Cluster I (Bratislava — native residents as
well as immigrants) and Cluster V (Bratislava — urban population). In contrast,
a negative connotation was expressed by the native residents and rural popula-
tion of Presov self-governing region, immigrants of Kosice region and the urban
population of Banska Bystrica region, in comparing their collective identity.

Several authors, for instance Korec (2003) and Hampl (2001), draw attention
to the so-called phenomenon of the East-West Gradient that considerably de-
termines macro-localization of the Visegrad Group (V4) countries. The regions
located close to the borders with Austria (e.g. Bratislava self-governing region)
have better conditions for socioeconomic development. Particularly during the
transition period, these regions adapted more smoothly to new trends and in-
novations in the industrial and economic structure, encouraging foreign direct
investments flows.

The perception of threatening (risk) factors is closely related to the question
of regional and local sustainable development, especially the financial policies
of cities, municipalities and regions. A local identity based on and affected by
regional history, customs and traditions is essential for a community but today
the absence of an economic platform can lead to its extinction.

From the macro-regional point of view, recent research of regional dispari-
ties (Halds 2008) has confirmed an evident north-western — south-eastern
polarization of Slovakia. The most negative results are observable for the

12
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Fig. 4 — Clusters according to local pride about the current economic situation. The less
frequent answer to the question what respondents (n=2,114) are proud of is “the current
economic situation”. The share of positive responses: Cluster V — total agreement, Cluster
I - agreement, Cluster II — partial agreement, Cluster III — disagreement, Cluster IV — total
disagreement. Self-governing regions: BA — Bratislava, TT — Trnava, NR — Nitra, TN —
Trencin, ZA — Zilina, BB — Banska Bystrica, PO — Presov, KE — Kosice. Source: The database
of survey questionnaire.

south-central districts of Reviica and Rimavska Sobota (mostly its southern
part) and Roznava (the western part) and slightly less for the north-eastern
districts of Medzilaborce, Snina (the western part), Stropkov and Svidnik (the
northern parts). One of the major causes of the poor social and economic condi-
tions in larger regions is considerably underdeveloped transport infrastructure,
the rebuilding of which could (along with other inflows and investments) be the
main impulse of development. However, the quality of life is not measurable
only by statistical or rated indicators and peripherality has (and always will
have) only a relative meaning.

4.2. The Relationship of Inhabitants to Locality
The relationship of inhabitants to a city or municipality was evaluated as

one of the most compelling manifestations of solidarity (fellowship) with one’s
territory, and thus, as a potential source of local and/or regional development.
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Fig. 5 — Clusters according to respondents’ identification of their birthplace and current
residence. The most frequent answer to the question about the city or municipality identified
by respondents (n=2,114) as their birthplace was that “it is identical with his/her place of
residence”. The share of positive responses: Cluster I — total agreement, Cluster V — agree-
ment, Cluster IV — partial agreement, Cluster III — disagreement, Cluster II — total disa-
greement. Self-governing regions: BA — Bratislava, TT — Trnava, NR — Nitra, TN — Tren¢in,
ZA — Zilina, BB — Banska Bystrica, PO — Presov, KE — Kosice. Source: The database of the
survey questionnaire.

The following question examined the existence of a city or a municipality that
is recognized and honoured as the birthplace by respondents: “Can you identify
a certain place (a city or municipality) in Slovakia to which you have a really
close relationship and which you perceive as your birthplace?” We decided to
focus specifically on the positive response, identifying the birthplace with the
current place of residence.

The proximity-distance perception of a previous and current (new) place of
residence is undoubtedly important for inhabitants (the native residents — the
immigrants). Zich (2003) defined two basic aspects of regional identity: the
relationship to (physical) space and the degree of integration or identification
with social space. This author does not consider space as simply “physical”;
rather he highlights its “social content”. Dealing with the concept of regional
identity, the interaction between a municipality, local culture and local commu-
nity occurs only for native residents. Immigrants are not obviously influenced
by relationships to their city or self-governing region, represented by local
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community (fellowship) or informal organizations. Therefore, they either prefer
the state in general or a foreign country as their connotation of social space or
do not confirm a close relationship to their birthplace, respectively, the place
of residence (Fig. 5).

A fundamental assumption of one’s acceptance of birthplace is not only the
quality of technical, social and economic infrastructure, but also family rela-
tions. Family provides the crucial criterion for identification of local identity
and, as a direct consequence, the perception of birthplace. It is said that
“my home is where my family lives”; therefore, the place itself (e.g. a healthy
environment) cannot be understood as the sole “touchstone” for birthplace or
home.

The highest number of respondents associating their current place of resi-
dence with their birthplace (their hometown) belonged to the collective identity
of native residents. On one hand, the majority of the native residents in all
self-governing regions chose this option (Cluster I, Fig. 5) but on the other
hand, the lowest degree of such an association was indicated by the collective
identity of immigrants (Clusters II and III, Fig. 5).

In the context of European (neo)regionalism emphasizing the “bottom-up”
use of regional development potential — the interest in and specific relationship
of inhabitants to a particular region (Hefmanova, Chromy 2009) — a more
optimistic view on these results can be taken.

The respondents identifying their current place of residence with their birth-
place exhibited strong social cohesion and a preference for traditionalism and
social stability. Nevertheless, the other groups of respondents, not reflecting
any emotional, social or cultural relationship to place, can be characterized by a
greater degree of independence, individualism and the post-modern perception
of society. Instead of “belonging” to the community they preferred more formal
social ties and relations.

4.3. The Institutionalization of Place
(the Region) According to Selected Types
of Social Activities

The subsequent set of questions examined the perception of local social life
based on collective identity. The respondents were asked whether they had
appropriately-situated institutions or annual activities taking place in their
place of residence, for example local folk groups, associations, local (regional)
mass media (newspapers, radio, TV), institutions with regional symbols in
their name or title, regional holidays, etc. (additional answers were possible).

Most of the respondents (24.4%) favoured “local folk groups and various
associations”, which represent the specific connections of traditional culture
which to some extent can contribute to the revitalization or innovation of the
local (regional) folk tradition. Kowalski (1999) argued that folklore itself means
conscious support for the preservation of traditional culture; however, not in
the form of actual functioning of folk tradition but through the production of
artefacts for museums, private collectors or for sale. Folk groups, strongly
influencing construction of the cultural subsystem of a region and development
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Fig. 6 — The subdivision of respondents (%), considering their perception of folk groups. The
most frequent response to the question to what respondents (n=2,114) identify themselves
with is “local folk groups and various associations”. SK — Slovakia (average values). Self-
governing regions: BA — Bratislava, TT — Trnava, NR — Nitra, TN — Tren¢in, ZA — Zilina, BB —
Banska Bystrica, PO — Presov, KE — Kosice. Source: The database of the survey questionnaire.

of regional consciousness and identity, are closely connected with Slovak cities
and towns; thus, they were primarily recognized by urban dwellers and native
residents. Compared to only slightly more than a half of the rural dwellers
(56.8%), almost three quarters of “townspeople” noted their personal relation-
ship to folklore (Fig. 6).

Local (regional) mass media (e.g. newspapers, TV) were in the second position
according to the respondents’ opinions (21.7%). Regional symbols and visual
images present an useful tool for interpretation of place within external space.
The promotion of a territory itself influences the consciousness of inhabitants
as well as visitors to the region. The relationship of inhabitants to a certain
place is formed by both positive and negative factors. In general, local (regional)
mass media belong among the main protagonists participating in progressivism
or, respectively, decomposition of regional identity.

Regional media essentially contribute to the spread of local self-conscious-
ness among inhabitants with the help of regional features (advertisements,
articles), consolidate cultural identity, and incorporate citizens into public
affairs and governance; finally, media can initiate regional economic pro-
gress. In assessing the print media, the most active are regional advertising
newspapers and those informing about regional job opportunities, cultural
events, major regional personalities and current offers on the regional prop-
erty market. Nevertheless, local (regional) media have (unfortunately) only
limited accessibility and impact regarding transmission of their signal and/
or transportation costs. The existence and localization of media principally
depends on population density and regional economic potential. As verified by
the results of this analysis, it can be stated that the majority of mass media
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Fig. 7 — Clusters according to access to local (regional) media The most frequent answer of
respondents (n=2,114) to the question evaluating a region according to “the existence of
local (regional) mass media”. The share of positive responses: Cluster I — total agreement,
Cluster II — agreement, Cluster III — partial agreement, Cluster V — disagreement, Cluster
IV — total disagreement. Self-governing regions: BA — Bratislava, TT — Trnava, NR — Nitra,
TN — Trencin, ZA — Zilina, BB — Banska Bystrica, PO — Presov, KE — Kosice. Source: The
database of the survey questionnaire.

is concentrated in cities due to the required infrastructure. All self-governing
regions of Clusters IV and V lack sufficient access to local (regional) media
(Fig. 7).

Next, symbolism plays a meaningful role in the process of regional institu-
tionalization. Otherwise, a region loses its historical continuity not only from
the spatial point of view but also in its relationship with inhabitants. The
importance of regional names provides an essential basis for the internal and
external (self-) image; therefore, they help to protect well-preserved images of
the region in collective memory that today remains a valuable source of local
information. Each symbol provides an individual character to a region and
guarantees its spatial identification.

As mentioned earlier, organizations and institutions remain in the central
position, taking into account the formation of a region and the continuation of
regional identity and symbolism. In this area, formal relations are supported
by social clubs, schools, non-government organizations, firms, and institutions
of local and regional governments. Meanwhile, informal relations (friendships)
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Fig. 8 — Clusters according to respondents> emphasize of the existence of symbolically-named
regional institutions. The proportion of respondents (n =2,114), emphasizing the existence of
symbolically-named regional institutions analysed in percentage terms. The share of positive
responses: Cluster I — total agreement, Cluster III — agreement, Cluster II — partial agree-
ment, Cluster IV — disagreement, Cluster V — total disagreement. Self-governing regions:
BA — Bratislava, TT — Trnava, NR — Nitra, TN — Trencin, ZA — Zilina, BB — Banska Bystrica,
PO — Presov, KE — Kosice. Source: The database of the survey questionnaire.

emerge as a direct effect of the same (and daily) kinds of behaviour and the
lifestyle in a community.

According to the Law No. 302/2001 § 7 Paragraph 2, a self-governing region
submits a proposal to the Ministry of Interior of the Slovak Republic for its
symbols to be registered into the Heraldic Registry of the country. Moreover,
according to § 1 Paragraph 6 of the law, each self-governing region has its own
symbols (e.g. a coat of arms, flag and seal/emblem) used in execution of local
and/or regional government functions.

The highest values recorded for identification of institutions with regional
symbols in their names came from native residents and urban dwellers,
particularly in Clusters I and II (Fig. 8). These respondents more frequently
come into contact with regional institutions and services within the scope and
jurisdiction of a self-governing region (these offices are usually concentrated
in a city centre).

The construction of modern society’s spatial identity is influenced by the
phenomenon of historical memory, representing the impression of urban
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Fig. 9 — The subdivision of respondents (%), considering awareness of unique regional holi-
days. The proportion of respondents (n=2,114) aware of specific unique regional holidays
(usually held annually) analysed in percentage terms. Self-governing regions: BA — Brati-
slava, TT — Trnava, NR — Nitra, TN — Trenc¢in, ZA — Zilina, BB — Banska Bystrica, PO —
Presov, KE — Kosice. Source: The database of the survey questionnaire.

anthropogenic activity. Individual, social and collective memory plays a vital
role in identification of social and cultural processes in a region. From this
point of view, religious and collective family memory can also be included. Then,
the elementary premise of the entire process is the ability to retain special
social phenomena, events and experiences: for example, celebrations of a city’s
founding or other local (regional) religious or secular ceremonies and festivals.
The memories themselves are rooted in the (in)tangible cultural heritage of
a particular region; for instance, certain still-practiced traditions are typical:
burning or drowning an effigy of Marzanna®, the erection of maypoles, the
Shrove Tuesday Carnivals (Fasiangy) and Easter and Christmas customs.

The last examined option considered regional festivities as a reflection of
intangible local or regional culture that is not celebrated elsewhere (in other
Slovak cities and municipalities). A contrast between urban and rural dwellers
is markedly observable. Optimal conditions for these kinds of festivities were in
the Bratislava and Trnava elf-governing regions (Fig. 9) which are ethnically
heterogeneous areas historically affected by Slavic (Czech, Slovak), Germanic
(Austrian) and Finno-Ugric (Hungarian) culture where there is a higher prob-
ability (and presumption) of ethnic differences.

* The drowning of Morena is a pagan custom in Czechia and Slovakia that takes place two

weeks before Easter. This holiday is the traditional Czech and Slovak way to say farewell
to winter.
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5. Conclusion

The empirical analyses confirm the general prediction that the strongest
regional identities are most distinctive for native residents and rural dwellers.
The phenomenon of cultural-historical memory contributes to the building of
territorial identity, while its symbolic and emotional dimension represents
the traditions received by collective identity through cultural symbols and
anthropogenic artefacts. The effects of social and cultural-historical memory
are more evident at the local and regional level. In this context, the so-called
“sacralisation” of a historic city involving an annual commemoration of major
holidays and local (regional) historical events can be mentioned. A memorial
day can be understood as a metaphorical reminiscence of a common impor-
tant success, the rebirth of an idiosyncratic cultural identity. The respondents
defined a holiday or an anniversary of the local community as an essential
structural instrument in the process of activating local identity. The relevance
of this concept in socio-cultural space remains valid not only for traditional
holidays (e.g. “City Days”) but as well for eccentric celebrations that retain
conspicuous and significant features of the specific territory.

Collective memory, as well as its social relations, has been created by the
cultural-historical and mental traditions established in a particular region
over time. The natural development of a cultural-historical identity in essence
depends on the process of its gradual historical acceptance by inhabitants. A
correlation between the quality of cultural-historical heritage and the economic
situation of a municipality cannot be unequivocally confirmed; nevertheless,
a proactive approach by local inhabitants often ameliorates problems arising
from negative financial and administrative issues and geographical location.
Historical development and continuity could give an impulse to socio-economic
progress, specifically reflecting the character of the socio-demographic psyche
of inhabitants.

The cultural heritage and cultural-historical potential of Slovak regions is
not fully exploited with respect to the opportunities open for domestic and
foreign (cultural) tourism. Actually, a general consensus among experts about
the conceptions of appropriate presentation and adequate implementation of
the significant cultural potential of regions does not currently exist.

Considering the various quantitative results (Figures 1-9) that illustrate the
opinions and attitudes of respondents toward (in)tangible elements of cultural
heritage, it seems to be truly complicated to find, and even more difficult to
define, a causal spatial differentiation and perception of socio-cultural identity.
Finally, respondents in our survey declared their key interest in urban and
rural (country) folk groups, associations, and local and regional mass media
(newspapers, TV). Hence, we characterize the relationship as: culture — local
identity — society.
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Zhrnutie

~ SAMOSPRAVNE REGIONY SLOVENSKA:
PROSTOROVA DIFERENCIACIA A VNIMANIE SOCIALNO-KULTURNEJ
IDENTITY MISTNYCH A REGIONALNYCH URADNIKOV

Cielom prispevku je pomocou vhodne zvolenych otazok prezentovat miestnu a regionalnu
identitu ako vyznamny zdroj trvalo udrzateIného narodného bohatstva a taktiez uéinny
néstroj regionalneho rozvoja Slovenska. Jednotlivymi otdzkami sa snazime identifikovat
endogénny potencial iizemia, aktivity, ktoré vedud k hrdosti byt ¢lenom miestnej a regiondlne;j
komunity. Uvedomenie si vyznamu miestnej a regiondlnej identity v regionalnom rozvoji
pomdha miestnej komunite identifikovat sa s miestom a lokdlnym obyvatelstvom, ktoré je
zodpovedné za socidlno-ekonomicky rozvoj a zdravé zivotné prostredie v regiéne. UdrZovanie
a zveladovanie lokalnych tradicii a zvyklosti napomdha nielen k propagécii miestneho ces-
tovného ruchu, ale taktiez generuje pocit Stastia a sebavedomia obyvatelov.

Formulaciou jednotlivych otazok sa snazime sledovat taziskové znaky regiondlnej identity:
vykonnost, tradiciu, komunikéciu, emocidlne kompetencie a organiza¢né hodnoty. Kazda
obec, regién ma svoju historiu, tvar — genius loci; tieto hodnoty vytvaraja skutoénu identitu
prislusného tzemia bojujic proti kazdodennej uniformite a jednoliatosti.

Paasi (1986, 2001, 2003, 2004) tvrdi, Ze rozvoju regionalnych Struktir v podobe kreova-
nia sa inStitucii predchadza faza symbolického formovania regiénu. Hnacou silou procesu
institucionalizdcie je kultdrnohistoricky a etnograficky potencial regiénu. Spolupatri¢nost
obyvatelov na réznych kultirnych a socidlnych manifestaciach prispieva k formovaniu a za-
chovaniu paméti a hrdosti obyvatelov k danému regiéonu. Klicovua dlohu pri samotnej insti-
tucionaliz4cii regiénu zohrava iniciativa jednotlivcov, imidz regiénu (vnutorny a vonkajsi),
jeho nazov a v neposlednom rade etablovanie institdcii, ktoré nasledne rozsiruju povedomie
a pozitivny imidZz pomocou masmédii, regionalnej literatiury a vzdelavacieho systému. Tieto
tvrdenia nam posluzili ako inSpiracia pri formulovani vyskumnych otdzok.

Vyber vzorky sme korigovali podla zakona ¢. 369/1990 Zb. o obecnom zriadeni. Nas vy-
berovy subor tvorili predstavitelia obecnych a mestskych zastupitelstiev, starostovia obci,
primatori miest, zamestnanci obecnych dradov a magistratov miest, ktori reprezentuju
vykonné organy miestnej samospravy.

Z celkového poétu 10 034 odoslanych emailov sa nam vratilo 4 326 elektronickych ankiet.
Nasou snahou bolo zuzit velkost vyberového siboru a modifikovat ho pre potreby reprezenta-
tivnosti. Z tohto dévodu sme sa in$pirovali zamernym (kvétnym) vyberom, kde sme na zaklade
subjektivneho uvazenia respondentov rozdelili proporcionélne podla podielu mestského a vi-
dieckeho obyvatelstva, domécich a imigrantov v jednotlivych krajoch Slovenska na zaklade
udajov z posledného cenzu obyvatelstva (tab. 1). PretoZe vzorka ma byt reprezentativna (ma
predstavovat verny obraz populécie), uréili sme po spracovani jednotlivych ankiet kvétu 2 114
respondentov. Jednou z mozZnosti aplikacie webového prieskumu mézu byt Specializované web
stranky pre pripravu ankiet. V naSom prieskume sme pouzili webovy portél iankety.sk. Kedze
sme vyuzili jeho platent verziu nedoslo k obtazovaniu respondentov po¢as vyplnania ankety
roznymi reklamami. TaktieZ bola zabezpecena registracia kontroly IP adries, ktord umoznila
spracovat anketu maximalne raz z rovnakej IP adresy. DalSou vyhodou tohto softvérového
rieSenia bola moznost automatického zalohovania, priebeznej analyzy a hodnotenia vysledkov
ankety v roznych éasovych tsekoch pocas realizacie internetovej sondy. Provider stranky
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nam poskytol server pre archivdciu a vyhodnotenie dat, t.j. priebezné, resp. celkové vysledky
ankety sme mohli analyzovat a v Excely nasledne spracovavat. Statistika vysledkov a data
respondentov boli dostupné v redlnom ¢ase — v momente, ak prvy respondent vyplnil anketu.
Takze sme mohli jednoducho sledovat stav ankety; skontrolovat, kto sa eSte nezucastnil
a opat mu zaslat pozvanku. Respondent mohol odoslat iba kompletne vyplnend anketu, tym
sme minimalizovali moZnost registracie netuplnych odpovedi. Webova stranka iAnkety.sk
nam poskytovala:

— zhrnut vysledky na otdzky v ankete spolu s grafmi a percentudlnym rozdelenim

— mat prehlad o respondentoch (idaje o kazdom uéastnikovi)

— vSetky odpovede respondentov modifikovat (v Exceli)

— moznost $irit vysledky pomocou $pecidlneho odkazu.

Vyhodou tohto postupu v porovnanti s telefonickym alebo osobnym dopytovanim sd usetre-
né naklady a neporovnatelne lacné a rychle spracovanie dat, nakolko udaje sd uz upravené
v elektronickej forme (blizSie Zhang 2001; Cobanoglu, Warde, Moreo 2001). Respondentov
sme néasledne oslovili prostrednictvom e-mailov, av§ak vyuzili sme aj socidlne siete a inter-
netové portaly, ktoré sd zamerané priamo na vyskum verejnej mienky. Autori sd si vedomi
aj nedostatkov, ktoré mézu vzniknut pri realizacii internetovej sondy:

— e-mailova posta s odkazom na anketu moze skondit v nevyziadanej poste (spame)

— vyberovy subor respondentov, ktory pouziva internet nemusi vykazovat totozné znaky
spravania sa s celkovou populdciou, t.j. vznika problém reprezentativnosti vyskumu

— nie vSetky vekové kategorie obyvatelstva sa vyznacuju dostatoénymi poéitacovymi vedo-
mostami

— medzi nedostatky internetovej sondy moézeme zaradit aj technologické rieSenia réznych
webovych prehliadacov, ktoré nemusia podporovat softvérové poziadavky rozhrania ankety

— kedZe realizicia internetovej sondy umoznuje respondentom samostatné rozhodovanie,
pokyny pri jej vyplhani musia byt vopred jasne a zrozumitelne definované.

Vzhladom na korektnost metodologického pristupu a oslovenym respondentom by sme
v nasej praci mohli hovorit skor o (rozsiahlej) internetovej sonde realizovanej v jednotlivych
krajoch Slovenska. Vysledky internetovej sondy nam dopomohli ku generalizécii a naslednej
interpretécii ziskanych poznatkov.

Pod lokalnymi elitami, ktoré tvoria vyskumnu vzorku, rozumieme predstavitelov obecnych
a mestskych zastupitelstiev, starostov obci, primatorov miest, zamestnancov obecnych dradov
a magistratov miest. Nasledovne sme tiuto vzorku respondentov rozdelili na $tyri zdkladné
kategorie: mestské a vidiecke obyvatelstvo, roddkov a imigrantov. Uvedomujeme si mozné
dosledky, ktoré vyplyvaji z daného rozdelenia, napr. kategéria mestského obyvatelstva musi
logicky obsahovat roddkov aj imigrantov zijucich v danom meste, av§ak vzhladom na stano-
veny ciel a charakter prace sme ponechali tieto kategérie respondentov v pévodnom stave.

Prezentované odpovede boli transformované na jednotnu skdalu pomocou normovanej pre-
mennej. Aplikaciou metédy hierarchickej zhlukovej analyzy sme definovali péat zakladnych
klastrov, ktoré su explicitne vyjadrené v grafickych prilohach (obrazkoch). Tato metoda vy-
chéadza z jednotlivych objektov, ktoré v prvom kroku reprezentuju zhluky. Pouzili sme metédu
spajania, Single Linkage (Nearest Neighbour), tzv. jednoduché spéjanie (najblizsi sused).
Vzdialenost medzi dvoma zhlukmi je definovana ako vzdialenost dvoch najblizsich ¢lenov.
Jednotlivé objekty sme spdjali, pokial sme nedosiahli nami stanoveny pocet piatich zhlukov.

Fenomén kultidrnohistorickej paméiti prispieva k formovaniu teritoridlnej identity society
regiénu. Kultirnohistorickd pamét (t.]. jej symbolickd a duchovnd dimenzia) reprezentuje
entity prostredia, ktoré su skupinovymi identitami v spoloénosti vnimané prostrednictvom
kultdrnych symbolov a antropogénnych artefaktov. Zmysel socidlnej a kultirnohistorickej
pamaiti sa vyraznejSie prejavuje na lokalnej i regiondlnej trovni. V tejto suvislosti mézeme
hovorit o tzv. ,sakralizacii“ historického priestoru miesta. Vyznamné spomienky na historické
udalosti regionu aktivizuju kolektivne identity k prezivaniu uvedenych epizéd histérie lokality
senzibilnejsie. Pod sakralnostou historického priestoru miesta rozumieme kazdoro¢né pripomi-
nanie si vyznamnych sviatkov, udalosti obce alebo lokality. Pamétny den ¢i sviatok v lokalnom
spolodenstve symbolizuje renesanciu v zmysle znovuzrodenia kultirnohistorickej pamaéti.

Kultirne dedic¢stvo a kulturnohistoricky potencial slovenskych regiénov sa nevyuziva
efektivne vzhlfadom na moznosti, ktoré poniuka pre domaéci a zahraniény kultirny cestovny
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ruch. Medzi predstavitelmi miestnych elit nedoslo k jednotnému konsenzu ohladne spolo¢ne;j
koncepcie, ktora by vhodnym spésobom prezentovala kultirny potencial nasich regionov.
Vzhladom na rozmanité kvantitativne vysledky obsiahnuté v grafoch a tabulkach, ktoré
reprezentuju nazory a postoje jednotlivych skupinovych identit k nehmotnym a hmotnym
prvkom kultdrneho dediéstva je vcelku komplikované dospiet ku kauzalnej a jednotnej
priestorovej diferencidcii a percepcii socidlno-kultirnej identity predstavitelmi miestnych
elit. Prostrednictvom postojov respondentov k nehmotnému kultirnemu dedic¢stvu ich miesta
sme sa pokusili zadefinovat vztah medzi kultirou — lokdlnou identitou miesta — spoloénostou.

Obr. 1 —Klastre podla percentuélneho zastipenia opytanych, ktori si hrdi na krasy prirody
vo svojom meste/vidieckej obci na Slovensku. Podiel pozitivnych odpovedi respon-
dentov. Zdroj: databaza dotaznikového Setrenia.

Obr. 2 —Percentudlne zastipenie respondentov, ktori st hrdi na histériu svojho mesta/
vidieckej obce na Slovensku.

Obr. 3 —Percentudlne zastupenie respondentov, ktori si hrdi na zvyky a tradicie svojho
mesta/vidieckej obce na Slovensku.

Obr. 4 —Klastre podla percentualneho zastipenia opytanych, ktori sa hrdi na sic¢asnu eko-
nomickd situdciu v meste/vidieckej obci na Slovensku.

Obr. 5 —Klastre na zdklade percentualneho zastipenia kladnych odpovedi respondentov
na otazku ,Ano, existuje obec/mesto, ktoré vnimam ako rodisko/rodny domov, a je
totozné so sucasnym bydliskom®.

Obr. 6 —Percentudlne zastupenie respondentov, ktori tvrdia, Ze v ich obci funguje folklérny
subor.

Obr. 7 —Klastre podla percentudlneho zastipenia opytanych, ktori su si vedomi, Ze v ich
meste/vidieckej obci sidlia miestne, regionalne média.

Obr. 8 —Klastre podla percentudlneho zastipenia opytanych, ktori su si vedomi, Ze v ich
meste/vidieckej obci sidlia institucie, ktoré maji v nazve regiondlne symboly.

Obr. 9 —Percentudlne zastipenie respondentov, ktori sd si vedomi, Ze v ich meste/vidieckej
obci prebiehaji poéas roka oslavy regionalnych sviatkov, ktoré inde neexistuju.
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